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New BI solution
Saves our COsSts

and improves
accuracy of
products delivery!
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Big data use cases

Advertising optimization

Social insights

Intelligence gathering

Equipment monitoring

Performance forecasting

Decision-making support

Advertising organization improves campaign effectiveness and
boosts ad revenue with big data by providing crucial analytics to
advertisers, faster

Data Services firm enables near real-time queries and more
detailed insights into social media data

Law enforcement agency improves accuracy and shortens the
time to investigate criminal cases from two years to two weeks

Utilities software vendor scales to meet customer needs for
storage and analysis to manage data from smart meters

Hotel chain determines the best growth opportunities by
analyzing individual locations and the business as a whole

Healthcare provider aggregates various data and delivers faster
access to information to improve health outcomes
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http://www.microsoft.com/casestudies/Case_Study_Detail.aspx?casestudyid=710000001707
http://www.microsoft.com/casestudies/Case_Study_Detail.aspx?CaseStudyID=710000000129
http://www.microsoft.com/casestudies/Case_Study_Detail.aspx?casestudyid=710000001175
http://www.microsoft.com/casestudies/Microsoft-SQL-Server-2012/Ferranti-Computer-Systems/Utilities-ISV-Scales-to-Meet-Customer-Needs-for-Storage-and-Analysis-of-Big-Data/710000003000
http://www.microsoft.com/casestudies/Case_Study_Search_Results.aspx?Type=1&Keywords="Super 8 Hotels Co., Ltd."
http://www.microsoft.com/casestudies/Case_Study_Detail.aspx?CaseStudyID=710000002092
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