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1. Introduction and purpose 
Preparing information and files for Online advertising campaign is not easy. Unlike classic media, which are relatively rigid in offered formats, the Internet offers many different possibilities. This makes life more difficult for everyone involved, from the client, administrator, execution and evaluation of online campaigns. 

All authors are trying to create something new and more effective. However, when creating online advertising, it is necessary to consider the circumstances under which the commercial will be "transported" to the target audience and technical possibilities of the target media and their advertising administrative systems. The purpose of this document is therefore to provide basic standards and recommendations for creating on-line advertising campaigns. 

2. Circumstances affecting correct display of online commercials 
The purpose of all commercials is to be watched/read by Internet users and to trigger a corresponding reaction, a click, filling of a form, or any other action. Given the wide range of devices and tools used to access the Internet and especially online content, it is always necessary to consider all circumstances which may affect correct display of online advertising. The following list only mentions the most important factors. 
Factors influencing correct display of online advertising
· Type of ad tag in which the commercial is to be displayed (IFRAME vs. non-IFRAME)

· Internet browser and its version

· Presence of plug-ins, i.e.Macromedia Flash Player

· User computer settings

· Bandwidth, quality of users' Internet connection

· Browser, operating system, or target pages language settings

· HTML version in which the target pages were authored

The following text describes the above factors in more detail.

2.1. Types of ad tags 
Generally speaking, advertising administration systems usually use 2 types of ad tags. Ad tags are HTML code ensuring correct display of a commercial at the relevant server: 

Codes based on the IFRAME HTML tag
These codes contain the IFRAME tag, which reserves space on a Webpage for displaying a commercial. From the author's perspective, the important thing is that no part of the commercial may be outside of the IFRAME. It is therefore much more complicated to create a roll-out banner, out-of-the-box, etc. commercials. 

It must also be noted that the content of the IFRAME is in fact a separate page, so it can not inherit the properties of the surrounding page, such as colour and style of font, etc. 

It would therefore seem that the use of this type of code is not suitable and complicated for authoring of commercials. This is not the case. The use of IFRAME code has one big advantage for administrators of Websites - when a problem occurs during download of the commercial from the advertising system (as a result of bad connectivity between the user's ISP and the advertising system, or any other cause), the Internet browser knows what space to reserve for the commercial and may continue to download and display it. This type of code does not slow down loading of Webpages themselves. 

Codes based on JavaScript not using the IFRAME tag.
The advantage of this type of code from the advertising author's point of view is its variability. In the basic mode, the code does not reserve any space on the page. Only when the advertising system sends a commercial into the code, the code "expands" into necessary dimensions. Because code is an integral part of the page, it has no problem reading values of different HTML object properties, create new layers and move them around. 

On the other hand, the browser does not know what commercial will be sent to it and must wait until the complete commercial is uploaded from the advertising system. Any problem during such upload slows down the upload and display of the page itself and/or overloads server hosting the Website. 

Since not all browsers support JavaScript and/or not all users have it switched on in their browsers, it is necessary to always provide a non-script version of the commercial as a GIF/JPEG image, etc. 

Direct inserting of commercials onto pages
Some advertising systems may insert advertising code into Webpages at the time when pages are sent by the host server to user's browser. From the author's view, these "codes" must fulfil the same rules as JavaScript-based codes. 

From the above it is clear that none of these code types is preferable. It is always up to the Website administrator to decide which will be used. For authors of commercial content, this means they have to count on both types of code and prepare versions suitable for both IFRAME and JavaScript-based codes. It is always good to find out whether the target media support certain type of code and act accordingly. 

2.2. Internet browsers and their versions 
Internet users can and do use a wide range of browsers, from plain text to fully graphic, mobile versions for PDA and smartphones, etc. Different versions of individual browsers are also used, which makes the matter even more complicated. Eventhough generally-speaking Microsoft Internet Explorer 5.0 and higher is predominant in the Czech Republic, this is not true across all media. Especially for certain servers with individualist user communities, the penetration of other types of browsers may be significant. 

The banner designer must ensure that the banner is fully functional in as wide range of Internet browsers as possible, ideally at least in Microsoft Internet Explorer from 5.0 up, Netscape Navigator from 6.0 up, Mozilla Firefox from 1.0 up and Opera from 6.0 up. If this is not possible, the code should test for the type of browser in use and provide alternative content when full functionality is not possible in that browser. The author should also notify the target media which type of browser(s) the commercial was tested for and is fully functional. 

2.3. Plug-in modules 
Most commercials use plug-in Macromedia Flash player. Not all users have this plug-in installed and/or switched on and those who are using it may not be using its latest version. It is therefore necessary to test the presence of the necessary plug-in and its version in the code and provide alternative content when the necessary plug-in is not available. Alternative content is usually displayed in the form of GIF or JPEG images, but it could be anything, for example text, etc. 

Recent surveys of Czech Internet users show that the most common version of the Macromedia Flash plug-in is 5.0. Eventhough tools for creating Flash files for version 6.0 are available, it is recommended to only use functionality supported in version 5.0 and export final files into version 5 format. 

(Note: For simple flash banners, the presence of necessary plug-ins is usually tested by the advertising system itself. Find out whether detection script must be included in the code) 

2.4. Browser settings 
Internet browsers usually allow their users to select the level of security and other settings to suit their needs. It is therefore possible that certain functions are supported by a browser, but certain users' browsers will have ActiveX or JavaScript disabled. It is therefore always necessary to provide alternative content in GIF or JPEG. 

2.5. Bandwidth, quality of users' Internet connection 
Not every user has a broadband connection with unlimited data volume. On the contrary, some users still have dial-up connection. The success of an advertising campaign depends on how quickly it can be loaded. The size of all banner files must therefore be minimised. 

Special attention must be paid to this with video commercials. Several versions of the file for different bandwidths should be created, quality of user connection tested and the appropriate version selected. Presence of necessary video player must also be tested. 

2.6. Language environment 
Commercials containing text information not displayed as images, animations, etc., but using HTML or JavaScript, must take into account that the target Websites may have different language coding for Czech, or may not be written in Czech at all. It is therefore necessary to supply texts at least is the most common language codes (windows-1250, iso-8859-2, utf-8/16), and/or notify the administrator of the advertising system about presence of text and coding issues. 

2.7. Target pages' HTML version 
Target Websites where advertising will be displayed may be programmed using different versions of HTML/XHTML. Scripts on pages using transitional specification do not necessarily work on pages with strict specification and vice-versa. It is therefore necessary to test the script in both specifications and design the commercial so that it would both in both of them. 

Generally speaking, it is important to avoid proprietary add-ons by individual browser programmers and keep to standards compatible across different HTML and XHTML specifications. 

3. Correctly created online commercials - requirements 
When creating online advertising, it is important to keep in mind all factors which may influence its correct display. The list below gives an overview of how a correctly created advertising should look like and which situations should it expect. Some of the points are discussed in detail later on. 

· Always create an alternative to Flash version, with the same dimensions and in GIF/JPEG

· Test for presence of necessary version of Flash player and display alternative GIF/JPEG when not available

· Never insert target URL into Flash directly, but import it from the clickthru or clickTag variable

· Import the clickTarget variable and use it to specify where the target page should be displayed 

· Always provide a version for IFRAME-based codes

· Keep all HTML or JavaScript code to a single file so that it may be converted to JavaScript, or submit as JavaScript yourself 

· Test and program banner behaviour in different browsers, provide alternative content for browsers where full functionality is not possible 

· Use prefixed variables in scripts

· Never use JavaScript events in a way that could influence the performance of the host page

· When programming certain behaviour (especially changes to dimensions or movement of banners) directly in Flash, always call JavaScript functions as well 

· Create scripts using parameters which are capable of changing scripts' behaviour

· Provide a comment for all parameters unless their function is explained in their name

· Always test advertising content on pages and in locations where it will be run

· Especially for Flash advertising, test for CPU load on slower machines (around 300 MHz processor speed)

· Advertising content with sounds should always be tested with the sound on

· For commercials with a display time limit, ensure such limit will be observed on slower and less powerful machines

· Convert all unusual fonts in the final .swf file to curves, embed necessary font to dynamic text fields 

3.1. Import of URL from the clickthru or clickTag variable
For the advertising administration system to be able to record a click on a banner, the system's script must be called first and then the script redirects the click to the target address. This is why the clickthru address must not be specified directly in the Flash file. Addresses of scripts which records clicks also usually have several parameters and are very flexible, so a fixed specification of the admin system address is not possible. 

On the other hand, Flash enables processing of variables from the outside, so a getUrl()event may be defined using the clickthru or clickTag variable. See http://www.macromedia.com/resources/richmedia/tracking/designers_guide/ and similar sites for more information 

3.2. Import of target from clickTarget
The same Flash file is often used for a 250x250 pixels banner and a pop-up with the same dimensions. For the pop-up, the target page must be opened in a new window, because content displayed in a 250x250 px window would not be easy to read. When the same Flash file is clicked on as a banner, it is often better to open the target page in the same window (although preferences of individual media may vary on this point). The problem may be solved by creating 2 versions of the same Flash file, of which one will open the target page within the same window and the other in a new window. This is inconvenient, because it would have to be done for every version, plus the preferences of the host site could not always be respected. 

Second possibility is to import the clickTarget variable and use its content as a parameter for the getUrl() event. In this case, however, the variable must be tested for non-zero content before use and if it is revealed that the variable is not present, use a basic value, such as _top. 

3.3. Use of prefixed variables 
When creating scripts, it is important to remember that both the script and the banner will in the end be placed on many target pages containing other banners and scripts. It is therefore necessary to ensure that your banner does not influence the functionality of other banners or the page itself. Refrain from using variables with generic names, such as counter, i etc.. Implement a naming system using prefixes, which will minimise the possibility of code collision. Use 2 letters from your company's name plus 2 letters from the banner code plus 2 letters from campaign name, for example. Insert underscore between the prefix and the name itself. 

Example: for a square button, created by First Banner, Inc., for the "Widget Gadget" campaign, the above variables would be named fbsbwg_counter a fbsbwg_i. 

3.4. Use of events 
Again, it is important to remember that the banner will appear on a host page, which may need some events for its correct functionality. A general link to events such as window.onload, window.onresize, etc., could compromise this functionality. Unless the event is directly linked to one HTML element (i.e. <a href="something" onmouseover="your_function()"> ... </a>), use the relevant JavaScript methods (i.e. attachEvent in MSIE, or addEventListener in Mozilla and other Gecko-based browsers) to associate an event. 

3.5. Calling JavaScript from Flash files 
When using Flash for optical enlargement of your commercial (roll-out banner, etc.), it is recommended to "inform" the script controlling the banner (when present) of such changes. For a roll-out created within a single Flash banner, it is necessary to ensure that the HTML layer of the page on which the banner is displayed changes its size depending on whether the banner is rolled out or not. When this is not done, in some browsers links covered by the banner can not be used even when the banner is opaque. 

Use the fscommand event to transfer information from Flash to JavaScript. See http://www.macromedia.com/support/flash/action_scripts/actionscript_dictionary/actionscript_dictionary372.html for more information. Below is a description of recommended command and args parameters for the fscommand event: 

sizeVertical
use it as a command when the vertical size of the commercial is changed. Specify number of pixels by which the size changes. When the new size is 10 pixels bigger, use 10 as the argument, when it is 10 pixels smaller, use -10. 

sizeHorizontal
identical to the above, but for horizontal size changes.

moveVertical
use it as a command when the vertical location of the commercial is changed. Specify number of pixels by which the location changes. Use a negative value for an upward move, positive for downward move. 

moveHorizontal
similar to the above, but for horizontal movement. Negative values cause the commercial to move to the left.

click
use when a click on the banner results in anything else than opening of the target page,  i.e. a pop-up window with pre-defined parameters and content from the administrative system opens. When different events should occur after clicking on different parts of the banner, differentiate between these events using the args parameter.

show
use when the optical size of the commercial is to change in steps (use sizeHorizontal/sizeVertical for gradual changes),  i.e. for a step roll-out of a banner, etc. 

hide
similarly to show, use hide to hide part of the commercial in steps.

3.6. Script parameterisation 
Many of the scripts can be re-used. It is therefore advisable to use parameters in scripts which will influence the way the banner is displayed. This usually concerns the size (height and width) of a banner in basic mode, in roll-out mode, settings for the time after which the banner is rolled in again, settings for names of files to be used, paths to these files, etc. Do not forget to use prefixes when creating parameters. Do not forget to divide the parameters from the part of the script which is not to be edited by a suitable comment. 

3.7. Script testing 
Test all your scripts. Testing in a simple HTML page, containing only your script, is not sufficient and not useful. It is better to use a page from a site where the commercial will run, for example by saving its copy on a local disk and inserting your code into it. If this is not possible, create your own page which will be longer than a normal browser window and roll-down bars will be displayed on its side. Use text, images, Flash objects and forms (especially with roll-down selections), tables and other elements on the page.  Then insert your script in different positions and test what happens when your Flash object is next to another Flash object on the page, what happens when the code is inserted into a table, outside of a table, etc. Generally-speaking, your code should not change or disturb the page's design, unless that is the intention. 

Test your script in as many browsers and versions as possible. When sending it to the system administrator, specify where the script was tested, where it should work but was not tested and where it will most probably not work. 

For Flash animations, test thoroughly whether they do not cause slower machines to freeze up. This is easy to test by playing a MP3 file and then running the flash animation on a page. When the playback slows down or interrupts, the animation should be optimised. 

Use a slow computer to test whether the entire file can be displayed within the required time limit. When it is required that a commercial disappears after 7 seconds, for example, it must be executed within 7 seconds even on slow computers. 

Commercials containing sounds should be tested with the sound on - check that the sound appears at the right time! Always notify the administrator that there are sounds in your accompanying document. 

4. Examples of scripts 
The following scripts are only a limited example of some of the techniques and requirements described above. It is not possible for this document to list all possible versions as all authors are trying to come up with something new. 

ROLL-OUT BANNER WITH ONE FLASH




//***************************************

//

// ADJUSTABLE PARAMETERS

//

// all adjustable parameters have the ibrotk prefix (Internet BillBoard, roll out, test campaign)

//

//***************************************

var ibrotk_sirkaPriRozbaleni=468;    // optical width of the banner when rolled out

var ibrotk_vyskaPriRozbaleni=240; // optical height of the banner when rolled out

var ibrotk_sirkaZakladni=468;
// optical width of the banner in primary mode

var ibrotk_vyskaZakldani=60;  
// optical height of the banner in primary mode

var ibrotk_nazevFlashSouboru="gift_2_rollout.swf";

var ibrotk_verzeFlashSouboru=5;

var ibrotk_nazevNahradnihoImg="nahradni.gif";

var ibrotk_urlProPresmerovani="http://www.ukazka.cz/";

var ibrotk_cestaKSouborum="http://muj.reklamnisystem.cz/soubory/"; 
// path to where flash and alternative gifs are available

var ibrotk_otevritV="_blank";
// when "_blank" is used, the commercial is opened in a new window, // 

with "_top" in the same window

//****************************************

//

// DO NOT EDIT ANY FURTHER

//

// the following section does not contain anything that could be edited easily. Do not edit it unless you know 

// what you are doing 

//

//****************************************

// Testing for the presence of necessary flash player, including version

var ibrotk_flashakt=0;

var ibrotk_isflash=0;

if(navigator.appVersion.indexOf('MSIE')>=0 && navigator.appVersion.indexOf('Win')>=0) {


document.writeln('<SCR'+'IPT LANGUAGE=VBScript\>');


document.writeln('on error resume next');


for(ibrotk_i=3;ibrotk_i<7;ibrotk_i++) {



document.writeln('if (IsNull(CreateObject("ShockwaveFlash.ShockwaveFlash.'+ibrotk_i+'"))) then dummy=0 else ibrotk_flashakt='+ibrotk_i+' end if');


}


document.writeln('</SCR'+'IPT\>');

}

if(navigator.plug-ins && navigator.plug-ins["Shockwave Flash"]) {


var ibrotk_flashdesc = navigator.plug-ins["Shockwave Flash"].description;


ibrotk_flashakt = parseInt(flashdesc.charAt(flashdesc.indexOf(".")-1));

}

if(ibrotk_flashakt>=ibrotk_verzeFlashSouboru) {


ibrotk_flashPritomen=true;

}

// Example of testing for MSIE 5.0 and higher

var ibrotk_jeMSIE=false;

if (navigator.userAgent.indexOf("MSIE 5")!=-1 || navigator.userAgent.indexOf("MSIE 6")!=-1) {


ibrotk_jeMSIE=true;

}

// Creating a complete path to the flash file and ensuring it is not saved in the browser's cache using the bust parameter

// All URL's must be provided in URL-encoded form, always use escape!!!

var ibrotk_flash_src = ibrotk_cestaKSouborum+ibrotk_nazevFlashSouboru;

ibrotk_flash_src += '?bust=' +Math.random() + 

'&clickTarget='+escape(ibrotk_otevritV)+'&clickthru='+escape(ibrotk_urlProPresmerovani); 

// Cap[ture function for calling fscommand events from flash

// is preferably placed before the flash insertion itself so that early call for an event is always covered

// first a necessary MSIE alteration

// Internet Explorer alteration

if (navigator.appName && navigator.appName.indexOf("Microsoft") != -1 &&


navigator.userAgent.indexOf("Windows") != -1 && navigator.userAgent.indexOf("Windows 3.1") == -1) {

        document.write('<SCRIPT LANGUAGE=VBScript\> \n');

        document.write('on error resume next \n');

        document.write('Sub bbRoll_FSCommand(ByVal command, ByVal args)\n');

        document.write('  call bbRoll_DoFSCommand(command, args)\n');

        document.write('end sub\n');

        document.write('</SCRIPT\> \n');

}

// The capture function itself. The name must have the same beginning as the flash ID in the <OBJECT> tag!!!

function ibrotk_Roll_DoFSCommand(command, args) {


 ibrotk_vrstva=ibrotk_getReferenceTo("ibrotk_layer");

         if (command=='show' && ibrotk_vrstva) {



ibrotk_show_rollout();

         }

         if (command=='hide' && ibrotk_vrstva) {



ibrotk_hide_rollout();


 }

}

// Display of flash or gif depending on necessary player and browser being present or not

document.write('<div style="position:relative; width:468px; height:60px"><div id="ibrotk_layer" style="position: absolute; top:0; left:0;">');

if (ibrotk_flashPritomen && ibrotk_jeMSIE) {


document.write('<OBJECT id="ibrotk_Roll" classid="clsid:D27CDB6E-AE6D-11cf-96B8-444553540000" codebase="http://download.macromedia.com/pub/shockwave/cabs/flash/swflash.cab#version=4,0,2,0" width='+ibrotk_sirkaPriRozbaleni+' height='+ibrotk_vyskaPriRozbaleni+'>');


document.write('<PARAM NAME=movie VALUE="'+ibrotk_flash_src+'">');


document.write('<PARAM NAME=wmode VALUE=transparent>'); 



document.write('<embed id="ibrotk_Roll" src="'+ibrotk_flash_src+'" quality=high pluginspage="http://www.macromedia.com/shockwave/download/index.cgi?P1_Prod_Version=ShockwaveFlash" type="application/x-shockwave-flash" width='+ibrotk_sirkaPriRozbaleni+' height='+ibrotk_vyskaPriRozbaleni+' wmode="transparent"></embed>');


document.write('</OBJECT>');

} else {


document.write("<a href='"+ibrotk_urlProPresmerovani+"' target='"+ibrotk_otevritV+"'><img src='"+ibrotk_cestaKSouborum+ibrotk_nazevNahradnihoImg+"' width="+ibrotk_sirkaZakladni+" height="+ibrotk_vyskaZakladni+" /></a>");

}

document.write('</div></div>');

//*******

//

// FUNCTIONS

//

// prefixes are used again to prevent identically-named functions in the target page to be overwritten!!!

//

//******* 

function ibrotk_getReferenceTo(objID) {

  var ibrotk_objRef=null;

  if (document.getElementById && document.getElementById(objID) != null)

  ibrotk_objRef = document.getElementById(objID);

  else if (document.layers && document.layers[objID] != null)

  ibrotk_objRef= document.layers[objID];

  else if (document.all)

  ibrotk_objRef=document.all[objID];

  return ibrotk_objRef;

}

function ibrotk_show_rollout()

{


ibrotk_rollout=ibrotk_getReferenceTo("ibrotk_Roll");


ibrotk_vrstva=ibrotk_getReferenceTo("ibrotk_layer");


if (ibrotk_rollout) {



ibrotk_rollout.GotoFrame(87);



ibrotk_rollout.Play();


}


if(ibrotk_vrstva) {



ibrotk_vrstva.style.clip="rect(0 468 240 0)";


}

}

function ibrotk_hide_rollout()

{


ibrotk_rollout=getReferenceTo("ibrotk_Roll");


ibrotk_vrstva=getReferenceTo("ibrotk_layer");


if (ibrotk_rollout) {



ibrotk_rollout.GotoFrame(1);



ibrotk_rollout.Play();


}


if(ibrotk_vrstva) {



ibrotk_vrstva.style.clip="rect(0 468 60 0)";


}

}

STICKY AD SCRIPT

//***************************************

//

// ADJUSTABLE PARAMETERS

//

// all adjustable parameters have the ibsatkprefix (Internet BillBoard, sticky ad, test campaign)

//

//***************************************

// This script may be inserted anywhere in the BODY section of a page

// it works in browsers which support standard API DOM W3C and in MSIE 5.0 and higher

var ibsatk_sticky_width=760;       
// banner width

var ibsatk_sticky_height=60; 

// banner heigth

var ibsatk_sticky_align="left";

//the "center" value centers the sticky ad on the page, "left" puts it on the left margin and "right" on the right margin - left is the implicit value

var ibsatk_sticky_margin=5;



//distance in pixels from left/right margin (depending settings of the ibsatk_sticky_align variable - when center is selected from the left edge of the centered  sticky ad)

var ibsatk_sticky_start_position="bottom";

//"top" makes the sticky ad move down from the upper margin, "bottom" or anything else but "top" from bottom margin

var ibsatk_flash_name="sticky_ad.swf";

//name of flash file

var ibsatk_image_name="sticky_ad.gif";


//name of alternative image  file

var ibsatk_sticky_id="ibsatk_sticky";

//id of the layer containing sticky ad

var ibsatk_flash_version=5;


//required flash plug-in version

var ibsatk_is_flash=false;


//is the required flash plug-in version present? - also dealt with by the ibsatk_checkFlash() function

var ibsatk_url="http://www.ukazka.cz/";

//target URL

var ibsatk_path="http://img.centrum.cz/reklama/sales/"; 
// path to where flash and alternative gifs are stored

var ibsatk_target="_blank";


// "_top" opens target in the same window, "_blank" in new window (NOTE: here the target is not functional)

var ibsatk_sticky_timer=50;

//speed of sticky ad refresh in miliseconds - the smaller the number the bigger the speed it moves on the page during scrolling, but higher speeds require more CPU power

//****************************************

//

// DO NOT EDIT ANY FURTHER

//

// the following section does not contain anything that could be edited easily. Do not edit it unless you know 

// what you are doing

//

//****************************************

//declaration of other global variables used in the script

var ibsatk_sticky, ibsatk_stickyNewTop, ibsatk_run;


function ibsatk_getEl(id)


{


var d=document;
//for variables declared within a function using var, any name can be used


if(d.getElementById&&d.getElementById(id)) { return d.getElementById(id); }


return 0;

}

//testing for relevant version of flash plug-in and ibsatk_is_flash setting of boolean variable 

function ibsatk_checkFlash(v)

{


var mt=navigator.mimeTypes["application/x-shockwave-flash"], p;


document.write("<script type=\"text/vbscript\">\n On Error Resume Next\n ibsatk_is_flash=IsObject(CreateObject(\"ShockwaveFlash.ShockwaveFlash."+v+"\"))\n<\/script>");


if (!ibsatk_is_flash&&mt&&mt.enabledPlugin)


{



p=mt.enabledPlugin.description.toLowerCase();



if(parseInt(p.substring(p.indexOf("shockwave flash")+15))>=v){ibsatk_is_flash=1;}


}


return ibsatk_is_flash;

}

function ibsatk_createBanner()


{


var w=ibsatk_sticky_width, h=ibsatk_sticky_height, src=ibsatk_path, url=ibsatk_url, b, f, i;


src=(ibsatk_is_flash) ? src+ibsatk_flash_name+"?clickthru="+escape(url)+"&clickTarget="+escape(ibsatk_target) : src+ibsatk_image_name;


f="<object classid=\"clsid:D27CDB6E-AE6D-11cf-96B8-444553540000\" codebase=\"http://active.macromedia.com/banner2/cabs/swbanner.cab#version="+ibsatk_flash_version+",0,0,0\"";


f+=" WIDTH="+w+" HEIGHT="+h+">";


f+="<PARAM NAME=movie VALUE=\""+src+"\">";


f+="<PARAM NAME=menu VALUE=false><PARAM NAME=quality VALUE=high>";


f+="\n<EMBED src=\""+src+"\" menu=false quality=high swLiveConnect=false WIDTH="+w+" HEIGHT="+h+" TYPE=\"application/x-shockwave-flash\" PLUGINSPAGE=\"http://www.macromedia.com/shockwave/download/index.cgi?P1_Prod_Version=Shockwavebanner\">";


f+="</object>";


i="<a href=\""+url+"\" target=\""+ibsatk_target+"\"><img src=\""+src+"\" alt=\"\" width=\""+w+"\" height=\""+h+"\" border=\"0\"></a>";


b="<div id=\""+ibsatk_sticky_id+"\" style=\"position:absolute; display:none; width:"+w+"px; height:"+h+"px; top:0; left:0; z-index:999\">\n" + ((ibsatk_is_flash)?f:i) + "\n</div>";


return b;

}

function addEvent(obj,event,fce)


{


if(obj.attachEvent){obj.attachEvent("on"+event,fce); }


else if(obj.addEventListener){obj.addEventListener(event,fce,false);}

}

function ibsatk_load()

{


var w=window, d=document, wHeight=(d.all)?d.body.clientHeight:w.innerHeight, wScroll=(d.body.scrollTop)?d.body.scrollTop:w.pageYOffset; wScroll=(wScroll)?wScroll:0;


ibsatk_sticky=ibsatk_getEl("ibsatk_sticky");


if(ibsatk_sticky) 


{



d.body.appendChild(ibsatk_sticky);



if(ibsatk_sticky_start_position!="top"){ibsatk_sticky.style.top=(wHeight+wScroll)+"px";}



d.body.style.marginBottom=ibsatk_sticky_height+"px";



ibsatk_sticky.style.display="block";




ibsatk_resize();


}

}

function ibsatk_resize()


{


var w=window, d=document, wWidth=(d.all)?d.body.clientWidth:w.innerWidth, wHeight=(d.all)?d.body.clientHeight:w.innerHeight, wScroll=(d.body.scrollTop)?d.body.scrollTop:w.pageYOffset;


if(ibsatk_sticky_align=="center")


{



ibsatk_sticky.style.left = parseInt((wWidth-ibsatk_sticky_width+ibsatk_sticky_margin) / 2) + "px";


}


else if(ibsatk_sticky_align=="right")


{



ibsatk_sticky.style.left = parseInt(wWidth-ibsatk_sticky_width-ibsatk_sticky_margin) + "px";


}


else


{



ibsatk_sticky.style.left = ibsatk_sticky_margin + "px";


}



wScroll=(wScroll)?wScroll:0, stickyPozice=wScroll+wHeight-parseInt(ibsatk_sticky.style.height);


if (parseInt(ibsatk_sticky.style.top) < stickyPozice) 


{



ibsatk_stickyNewTop = parseInt(ibsatk_sticky.style.top) - Math.floor((parseInt(ibsatk_sticky.style.top) - stickyPozice) / 10);


}


if (parseInt(ibsatk_sticky.style.top) > stickyPozice) 


{



ibsatk_stickyNewTop = parseInt(ibsatk_sticky.style.top) - Math.ceil((parseInt(ibsatk_sticky.style.top) - stickyPozice) / 10);


}


if(ibsatk_stickyNewTop){ibsatk_sticky.style.top = ibsatk_stickyNewTop + "px";}


w.setTimeout("ibsatk_resize()",ibsatk_sticky_timer);

}

ibsatk_run=(document.getElementById&&document.body.appendChild&&document.body.innerHTML)?1:0;

if(ibsatk_run)

{


ibsatk_checkFlash(5);


document.write(ibsatk_createBanner());


addEvent(window,"load",ibsatk_load);

}

//-->

5. What to submit 
To prevent confusion, all commercials should be submitted including: 

· All necessary Flash, GIF, JPEG, etc. files

· All necessary scripts as text files

· For scripts requiring auxiliary files, a list of such files for each script

· Description of variables, imported into Flash (clickthru, clicktag, clickTarget?) 

· Names and descriptions of actions activated by Flash in JavaScript (show, hide, etc.)

· List of browsers and their versions on which the commercial was tested and works

· Information on sounds contained in commercial, plus description on when it is used

· Information on plain text advertising and list of submitted versions in different coding

6. Additional recommendations 
Whenever possible, comply with the following recommendations: 

· Insert a commentary with your name, contact information (Email and/or mobile phone) and information on who was the banner created for (i.e. // jan novak, abc@xx.cz, www.xyz.cz) into the first frame of first layer Flash files 

· Always submit the source .fla files and all fonts used - especially for more complicated Flash files

· Optimise the code and its size prior to submitting, it will help your campaign to be successful

· Submit more complicated files with JavaScript at least 5 days prior planned deployment to ensure proper testing on target servers 
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