NetMonitor Research Project Code of Ethics

The goal of the Code is to set forth the rules of conduct for monitoring participants, primarily in the areas that are not covered by any other regulations or provisions, specifically valid methods of NM, agreement to register media with NM, or subscription agreement for NM data. 

The goal of the Code is to define what is and is not ethical conduct of medium operators and data subscribers connected with NetMonitor research projects. 

The goal of the Code is to set forth such rules of behavior which would regulate the behavior of participants connected to NM in such a way that each individual participant cannot damage the good name of the NM project, and thereby its operator, SPIR. 

The goal of the NM project is to obtain relevant data for marketing communications – this data should not skew the overview of media internet audience and of internet advertising overall. 

The Code of Ethics is superior to NM methodology and essentially complements it.

Compliance with the Code and market transparency is ensured by the Executive Board, made up of representatives of the General Meeting of SPIR. 

The essential points of the Code of Ethics will be codified in the contracts with media or NM data subscribers.

Each member of SPIR or each subject that has a legal relationship with the Association (SPIR) based on data subscription or participation in monitoring is required to follow the Code of Ethics, most importantly in the following areas:

- to not call into question the credibility and independence of data published in the NM project without reason

- to work in such a way that internet audience monitoring by NM is as conclusive as possible, and reflects the actual media internet audience as accurately as possible

- to process data from NM in such a form that it would not be subsequently skewed or manipulated with

-  to ensure that users always know exactly on which server the page they are visiting is located (if they are monitored by NM); such information should be clearly discernable primarily from the URL and page labeling

Unethical conduct includes: 

- any renting of media visit rate between two operators – non-provision of any information on internet audience of operated media connected to  NM in such a way that it is clear and open

-failure to provide all internet audience figures for operated media connected to NM in such a way that it is possible to exactly and transparently define the exact internet audience figures according to NM methods, and that the data is presentable for monitoring purposes 

- in cases where the medium has private/hidden section in the NetMonitor project, it is considered unethical if there are pages located in this section which are not owned by the operator of the monitored medium.  

Consequences of unethical conduct:

- only those medium pages where it is  evident that they are part of the medium that the user wanted to visit will be calculated in the internet audience monitoring – for example, automatic visitor forwarding from a domain which is not owned by the subject is unethical and that visitor will not be calculated into the NM monthly data. 

- cumulative internet medium audience will be shown in offline (monthly)  projections of NM only in the case where the operator owns the domains and simultaneously fully controls administration of that advertising space


In case of any breach of the Code of Ethics, especially if immediate rectifications are not made, removal of the medium from NM monitoring is possible. 

Until the medium, meaning its operator, rectifies any breach, its monthly internet audience data will not be included in NM. 
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